
Silver Cyclists Project Evaluation Report

Weston, Richard ; Guiver, Jo; Davies, Nick

Publication date:
2016

Document Version
Publisher's PDF, also known as Version of record

Link to publication in ResearchOnline

Citation for published version (Harvard):
Weston, R, Guiver, J & Davies, N 2016, Silver Cyclists Project Evaluation Report. University of Central
Lancashire.

General rights
Copyright and moral rights for the publications made accessible in the public portal are retained by the authors and/or other copyright owners
and it is a condition of accessing publications that users recognise and abide by the legal requirements associated with these rights.

Take down policy
If you believe that this document breaches copyright please view our takedown policy at https://edshare.gcu.ac.uk/id/eprint/5179 for details
of how to contact us.

Download date: 23. May. 2023

https://researchonline.gcu.ac.uk/en/publications/7b2ba596-2d4f-47f5-9b1e-e7168d8dec94


Institute of Transport and Tourism 
University of Central Lancashire 
Tel 01772894921 
Email: rweston@uclan.ac.uk 
www.silvercyclists.eu 

PROJECT 

EVALUATION 

REPORT 

2016 



 

Table of Contents 

CONTENTS 

1: Introduction: Europe and the Silver Tourist __________________________1 

2: The Tour Operator Perspective  _____________________________________4 

3: The Tourist Perspective  ___________________________________________12 

4: Conclusions and Recommendations  _______________________________23 

Annex 1: Tour Operators’ website analysis – results in full   

Annex 2: Online Survey - content overview   

 

 

 



 

1. Introduction: Europe and the Silver Tourist 

THE EUROPEAN TOURISM INDUSTRY 

The tourism industry is a significant component of the European Union economy, 

the impacts of which are felt across a number of sectors. It is the third largest 

source of economic activity in the EU and supports wide diversity of services and 

professions. Dominated by over 3-million small and medium enterprises (SMEs) 

the socio-economic importance of tourism is creating around 12 million jobs; 

and a direct contribution of around 5 % of the EU GDP. 

Europe is currently the worlds’ largest tourism destination with over 580 million 

international arrivals in 2014. It has a wide diversity of destinations and offers, 

including cultural and historical heritage, protected natural areas, diverse 

landscapes, high quality services and good internal and external connectivity. 

However, it faces increased competition from destinations in emerging countries. 

The EU has established a number of policy initiatives to improve the 

competitiveness of the industry; focussed around coastal and maritime tourism, 

sustainable tourism, cultural tourism, accessible tourism and low-season 

tourism. The initiatives to support these have included the improvement of the 

uptake of information and communication technologies, improving the quality of 

tourism jobs through appropriate skills development, ensuring economic, social 

and environmental sustainability, making holidays available to all by improving 

accessibility and reducing seasonality. 

THE OVER-55 MARKET 

Current trends indicate that the age structure of the EU will change significantly 

over the next 2-3 decades. Changes in birth rates, life expectancy and migration 

will not only significantly increase the population, an estimated 525 million by 

2050, The ratio of people aged ‘65 or above’ compared to those aged ‘15-64’, 



 

is projected to rise from the current 28% to 50% by 2060. This means the EU 

would move from 4 working-age people for each person over 65 to about 2. 

Although large differences between EU countries are expected. 

These changes will impact on the tourism industry in two main ways. Firstly, the 

supply of labour will tighten, especially for the lower paid, lower skilled jobs 

currently dominant in the industry. Secondly there will be an increase in demand 

from this ‘retiring’ generation and it is one that is likely to be more affluent and 

more leisure focussed than previous generations. This presents both 

opportunities and challenges for the industry over the next few decades. 

THIS REPORT 

This evaluation had three key aims: 

 To identify to what extent ‘silver cyclists’ were already participating in 

cycling holidays. Either as the main activity or as one of a number of 

activities. 

 To ascertain both the current provision for silver cyclists, marketing, 

services, etc. and the perception of holiday providers, particularly cycle 

tour operators, of this market. 

 To understand to key choice factors and motivations in choosing a cycling 

holiday for the ‘silver’ tourist.  

The special needs of older people that want to enjoy their European active 

holidays must be taken at the centre of any product development. The project 

had as one of its key objectives the analysis of the special needs of older people, 

in particular the needs of the growing number of European over 55 years old that 

want to enjoy holidays by bike. 

To achieve this a series of approaches were employed. Firstly, on the supply side, 

an analysis of the current offers available through cycle tour operators was 

undertaken. Around 50 websites were analysed from across Europe and the rest 

of the world. The sites were assessed for tours offered, ‘straplines’, offers aimed 

at ‘silver cyclists’, other offers and imagery. The second stage of the supply-side 



 

analysis involved a number of interviews with tour operators from the project 

partner countries. The results of this are in Section 2. 

Secondly, an online survey of cycle tourists was undertaken across the partner 

countries; this was conducted in Danish, German, Italian, Spanish and English. 

As well as collecting demographic data on respondents to the survey it also asked 

about the holiday itself, who they were travelling with, the significance of a 

number of services and offers when booking and about the motivations for this 

type of holiday. The survey was followed up by a series of interviews with people 

who had recently been on a holiday that involved cycling. The findings from this 

are in Section 3. 

Section 4 brings the findings together and makes some observations about the 

current cycle tourism market, ‘silver cyclists’ and how other non-cyclists might 

be encouraged to give cycling on holiday a try. 



 

2. The Tour Operator Perspective 

INTRODUCTION & METHOD 

The tour operators involved in Silver Cyclists were integral to the delivery of the 

project. Part of the evaluation involved a series of interviews with people involved 

in the supply of cycle tourism holidays.  Interviews were conducted with Antonio 

Martin of Turismo Vivencia, Spain, Alex Rodier a cycle tour operator in Murcia, 

Spain, Anne Grete Sørensen who works for a private-public partnership, 

promoting five local authorities in Denmark, Bernt Bublitz who runs a cycling tour 

company in Germany and Marek Gawel, a hotel owner and manager in Rheinland 

Germany.  The contact details were provided by the local project partners. In 

addition, the partner in Latvia conducted (three?) interviews with operators in 

Latvia. Operators were contacted by email to arrange a time to telephone or 

Skype. The interviews were semi-structured, ensuring all the operators were 

asked the same questions, but were free to add further information and the 

interviewer asked supplementary questions as appropriate.  Most of the 

interviews were conducted in English, but those in Latvia were conducted by the 

partner in Latvian and one with a Spanish operator was conducted in Spanish. 

Each interview was recorded with the interviewee’s permission and the transcript 

was sent to them for approval.  

Additionally, a review of tour operators’ websites was conducted.  The purpose 

of this exercise was to understand how much attention operators give towards 

older cyclists in their marketing activities, and their products.  Each website was 

inspected for its imagery, whether or not older people were specifically 

referenced in terms of special offers, other services offered and marketing 

straplines.   

FINDINGS FROM TOUR OPERATOR INTERVIEWS 

It soon became evident that ‘operators’ could originate from different types of 

service involved in the provision of cycling holidays: for example, cycle shops, 

accommodation providers, promoters. Each operator relied on sub-contracting 



 

out different parts of the package: for example, marketing, accommodation, 

transport of bikes or cyclists, repairs. Several providers were attracted to the 

business because it allowed them to live in an attractive area or their home area 

and they liked cycling themselves. Most of them focused on the international 

market and said the majority of their clients were from Northern Europe, 

especially Germany, UK, the Netherlands, Belgium and Scandinavia. While most 

of their clients were ‘silver cyclists’, they promoted a product that would appeal 

to this market, rather than marketing directly to the specific segment. The client 

group is popular because they are loyal, not too demanding, pleasant to interact 

with and had fewer economic and temporal limitations than those in other age 

groups. 

“First, they are clients who come during all the year, so they are not too 

conditioned by the school holidays, so it is a way to make my season 

longer. Second, they are very kind to and gentle clients. So they are people 

with time, interest and, for me, it's very nice, pleasant to work with them.” 

“… they (Seniors) bring more money and go to restaurants and, you know, 

they stay in hotels and that is important to tell hotel owners to get some 

tourists to buy food and wine and, again, more money.” 

“Senior cyclists are looking for recreation possibilities in the nature, but 

also the national traditions like e.g. sauna, excursions, nature (bird) 

watching, canoeing, etcetera.” 

“My typical customer is North European customer.” 

So not Spanish? 

“No. North European customer between 50 and 70 years old, middle-class 

to upper-class, yes I think that 95% my customers are cyclists …” 

And are most couples? 

“Yes, around 90% are couples, what can I say more? 50 to 70 years, cyclists, 

North European, middle-class to upper-class, and over 80% of my 



 

customers, it was not the first time with bike holidays, it was at least the 

second one.” 

This operator also felt that women were more likely to make decisions about the 

holiday than their male partners. 

“I think for example if you are looking for a marketing promotion 

preparation, I think it's more important to focus your promotion marketing 

on ladies. In February I was at trade fair in Holland, … it was very 

interesting to see that the ladies were asking more and taking notes more 

than the men. I think the ladies are more important in the decision 

process.” 

Cycling Holiday Packages can be quite nebulous units, with clients able to 

negotiate changes in routes, extra nights at the start, in the middle or at the end 

of the formal package. At least one operator had customised a package for a 

client wanting to combine elements of different advertised packages. The 

potential for the extra nights makes the contracts attractive to hoteliers. 

“… in all my packages you can cycle every day, but in all my packages you 

can rest one of these, …, because you have a minimum two nights in the 

same accommodation. So the second day you can have a rest or you can 

do the round tour around the village.” 

The operators mostly felt that provision of infrastructure, namely traffic-free or 

traffic-light routes, was a critical element for the success of packages, especially 

amongst older clients. Lack of infrastructure can limit the number of packages 

that can be offered or shape what is possible.  

“90% of my routes are by roads without traffic and a 10% are on paved 

roads but easy for riding. … Three of my four packages use the Northwest 

Greenway. It is an 80 km long greenway that starts in Murcia and goes to 

Caravaca de la Cruz.” 

One operator on the Rhine related how their cycle offer was definitely linear, so 

restricted to single nights in his accommodation which contrasted to the circular 



 

day trips available in the Black Forest, offering the potential of several nights in 

the same accommodation.  

Luggage transfer was also seen as important, not only because this lightened the 

load for the tourist, but because it allowed them to bring clothes suitable for 

hotels, going out in the evening, etcetera and to be indistinguishable from 

’normal’ tourists. This also encouraged higher spend in the area. 

Good information about the level and distance of cycling required was welcomed. 

The average is between 40 and 50 kilometres per day, although one operator 

said customers using ebikes were doing longer distances. Another felt people 

wanted the reassurance of having an ebike if they were unsure they could achieve 

the distance or gradients on the route. Camping packages also need secure 

places to leave the bicycles and nearby facilities to buy food and drink. 

Information about the locality is also prized, whether from documents supplied 

by the operator or from personnel at the accommodation.   

“I think that perhaps they think that with e-bikes it will be easier, but not 

exactly for the distance, but for the relief.” 

One operator explained how large tour companies can dominate the market and 

to get into their brochures required being in a popular area and providing the 

type of tour or holiday they demanded. They also command the rankings in 

search engines such as Google, so smaller operators or associations would only 

rise to the top with specialised or niche products. Attending trade fairs and 

getting advertising/publicity in relevant magazines required time and marketing 

skills, often not available to a small operator. 

ANALYSIS OF OPERATOR WEBSITES 

The websites of 50 tour operators offering cycle holidays were analysed. A full 

summary of each site can be found in Appendix A. The companies were mainly 

drawn from the UK, France, USA, Spain Netherlands, Germany, Austria and the 

Czech Republic, with additional organisations operating from Denmark, Poland, 



 

Portugal, Bulgaria, Ireland and Lithuania. They operate tours all over Europe with 

particular attention paid to the Alps and Mediterranean. Some companies have a 

huge range of destinations available, whereas others only operate within their 

own country or region. The number of European destinations available for cycling 

holidays is increasing steadily. 

In terms of tours, most operators offer a wide range of tours, for example the 

level of difficulty or whether they are guided/self-guided. Whilst some 

organisations market their holidays as ‘’adventurous’, ‘challenging’, ‘sporty’ or 

demanding, others are characterized by terms such as ‘family friendly’ or 

‘comfort tours’. It is fairly normal for companies to offer a range of tours and 

activities, but some focus on one type of cycling. This extends to themed tours 

including sight-seeing, culinary/gastro, or wine tours. Whilst route itineraries are 

provided to variable degrees (increasingly by GPS), it is fairly common to have a 

number of days devoted to non-cycling activities, especially for those tours 

aimed at less ‘serious’ cyclists. Due to the flexibility in providing an itinerary, 

some organisations have no discernible grading system. Generally, when a tour 

is provided as an itinerary it will either be ‘centre-based’ with daily circular tours 

starting from a central accommodation, or a linear tour with single night 

accommodation stops along the route; these are frequently offered with baggage 

transfer. Some organisations combine cycling with walking, mountain-biking, 

boating and barges. Most organisations offer flexibility in the itinerary at the 

point of booking and in some cases during the trip. 

Luggage transfer and bike hire are the minimum offer for most companies and 

ebikes are available from many. Some offer a call-out maintenance and repair 

service, but in other cases cyclists are expected to be able to manage minor 

repairs and simple maintenance themselves. Mapping and routes are sometimes 

provided at an extra cost. Airport transfer is normally available and to a lesser 

extent transfer from train stations. Discounts are available in some cases; in the 

main for groups and early booking, but occasionally for out of season tours. One 

organization gives a discount to non-riders travelling with the party and another 

to returning customers. Due to the large differences in quality of the websites, 

information on services and offers varies widely. 



 

The language used on opening pages, straplines, and ‘about us’ sections reflect 

a number of elements that are being used to attract potential cycle tourists. One 

prominent approach is to highlight the extent of the company’s experience in 

delivering cycle holidays:   

‘More than 35 years on the market Austria Radreisen is one of the most 

experienced cycle tour operator in Europe.’ 

‘For 26 years, we've been the professionals for Transalp tours by mountain 

bike or trekking (hybrid) bike!’ 

‘Private small group bicycle tours for world travellers since 1986.’ 

Focusing on the flexibility and wide range of tours available is another approach, 

perhaps designed to draw in cyclists from all backgrounds: 

‘We are one of Europe’s leading organised bike tour operators with an 

excellent variety of trips, reasonable prices, frequent departures and all 

round services.’ 

‘We are a small, personal, family-run company. We focus on quality tours, 

whatever your budget; we know that each traveller is unique and has 

different needs and interests for their holidays.’ 

For others, emphasizing the attention to taking care of every detail is the 

principal approach. This is perhaps directed towards those who are less 

independent or booking for the first time: 

‘Enjoy professionalism in every detail. We at PEDALO care prior to the whole 

of organization and during your bike tour’ 

In a number of cases, most often with countries operating in particular regions 

or those that focus on specific themes for their tours, the language reflects the 

scenery or experience available to the tourist: 



 

‘Bicycle Beano cycling holidays are a fine blend of delicious vegetarian 

cuisine, friendly groups, and brilliant cycling on the idyllic country lanes of 

Wales, the Welsh Borders and the South and West of England’ 

‘Stunning scenery, majestic headlands, cascading waterfalls and fabulous 

beaches are just some of the gems awaiting you on a holiday with Irish 

Cycle Tours & Walks.’ 

They also suggest that cycle tourism is not just about the cycling: 

‘Our self-guided cycling holidays in France aren’t about clocking up the 

miles, they're about the time in between’ 

However, the unique qualities of cycling as a mode of travel are the focus of other 

organisations: 

‘For almost 200 years, inventors have been fascinated with the possibilities 

of the bicycle. But despite the technological progress, bikes are still the 

most common and efficient form of personal transport in the world.’ 

‘Go where the tour bus can't, go further than the walking tours, experience 

more with less effort!’ 

This extends to directly suggesting that cycling as an activity can capture people 

from all ages: 

‘It is thus the perfect environment for comfortable & rewarding bike 

touring for families-young & old alike’ 

Websites almost unanimously give no reference to Silver Cyclists, let alone 

mention older age groups.  Those few that do use age as a selling point, 

reflecting inclusivity. The imagery on websites is very varied. There are a mix of 

different people on websites, either ‘serious’ Lycra and helmet wearing cyclists, 

including those who are participating in race or challenge events, to more relaxed 

tourists, without specialised clothing in mixed ability or family groups. The age 

range is also varied, although there are some websites which have imagery which 



 

appears to target an older market, without direct reference. Some images feature 

landmarks, bikes, food and drink, cultural highlights, etc., without the inclusion 

of cyclists. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

3. The Tourist Perspective 

INTRODUCTION & METHOD 

It is crucial to understand the views and cycling habits of those people 

undertaking a Silver Cyclists’ holiday. An online survey was created to capture 

the key factors that ‘silver cyclists’ consider when booking cycling holiday, or 

holidays that include cycling as an activity. It was conducted in five languages; 

Danish, German, Italian, Spanish and English. The first four to coincide with the 

locations of the Silver Cyclist project partners. For the fifth, Latvia, most tourists 

arrive from Germany or the UK rather than Latvia itself, so it was considered more 

appropriate to conduct the final survey in English. In addition, the UK is one of 

the largest generators of cycle tourists in Europe. 

Although the online was initially targeted at the silver cyclist market it was 

widened to include cycle tourists of all ages to enable a comparison between 

preferences. The questions were specially tailored to identify whether the 

respondent had already taken their holiday or not, to record their pre-trip 

expectations and how they were realised following their holiday. Questions were 

focussed on holiday preferences, cycling experience and the logistics of booking 

and arranging the holiday. The survey was circulated through a hyperlink within 

an email inviting cycle tourists to participate. 

A number of face-to-face and telephone interviews were undertaken with people 

who had recently been on a cycling holiday to explore their pathways to choosing 

the holiday. In particular, the question of whether the decision to participate in 

cycling as an activity was the key factor in the choice of holiday or was the 

destination chosen first and cycling then decided upon as an activity after. The 

preferences for package holidays, and other services such as luggage transfer, 

rented bikes, route mapping, guidance and booking accommodation was also 

examined in more depth than in the survey. 



 

SILVER CYCLISTS SURVEY 

The Respondents 

Of the final sample 43% were silver cyclists, the remaining 57% were under 55. 

The gender split was 40/60 female/male in the under 55 group and 30/70 in the 

silver cyclist group. It must be remembered that this is for those completing the 

survey and therefore not necessarily indicative of those on cycling holidays. 

However, cycle tourism in general does have a male bias, particularly for the more 

adventurous forms such as mountain biking. Unsurprisingly, over half of silver 

cyclists were either retired or working part-time, whereas 95% of the younger 

group were working either full or part-time. 

Most of the respondents, from both groups, considered themselves to be 

experienced cyclists, either regular or occasional, with around 13% as occasional 

cyclists and less than 5% ‘starting to cycle again’. 

The Holiday 

The average length of the under 55s' holidays was just over 8-days, with 6 of 

those spent cycling, which allows a day either end for travelling to and from the 

destination. Silver cyclists’ holidays by comparison were almost 50% longer at 

just under 12-days, around 8.5 of those cycling. Allowing two days for travelling 

this suggests that silver cyclists spend 1.5 days on average participating in other 

activities. 

Group composition was similar for both groups with around 20% travelling alone, 

just under 30% as part of a couple and the remaining 50% or so travelling as part 

of a group (which may include friends and relatives). The average group size is 

larger for silver cyclists at 3.6, compared to 2.8 for the under 55s. 

The silver cyclists were more likely to have been on a cycling holiday before (80%) 

compared to the younger group (67%). A not unsurprising finding, although one 

that suggests more might need to be done to encourage others to try cycling 

whilst on holiday. Almost half of the respondents had been on a cycling holiday 

in the past five-years. Walking and hiking was the second most popular holiday 



 

activity after cycling, with small number participating in other activities such as 

horse riding, winter sports and scuba diving. 

Both groups were similar in the type of cycling holiday; two-thirds following an 

itinerary staying somewhere different each night, around a fifth were centre-

based staying in one place and cycling from there each day, with the remainder 

participating in a number of other activities during their stay. Both groups chose 

predominantly self-guided holidays, although a fifth of silver cyclists were 

‘guided’, compared to just 5% of the younger group. 

Important Factors 

Figure 1 clearly shows that overall most cycle tourists are happy to carry their 

own luggage, but a significant proportion of silver cyclists found this service 

critical or very important. 

Figure 1: Luggage transfer 

 

Over 92% of both groups indicated that the availability of electric bikes was not 

a critical factor in deciding to book a cycling holiday. Although the remaining 7% 

or so of silver cyclists attached more importance to this than the younger age 

group, none of whom were aware of the service.  

Over half of all the respondents attached no importance to travelling in a group 

(Figure 2). However, there was a significant proportion of both groups for whom 
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this was an important factor, perhaps emphasising the social element of cycle 

holidays, especially for the younger group. 

Figure 2: Travelling in a group 

 

Whilst less than 15% of all respondents rated the availability of guided holidays 

as an important factor a third ‘would not have booked the holiday’ if they were 

not able to self-guide and a further third expressed a strong preference for self-

guided. 

Figure 3: Self-guided tour 

 

The opportunity to use their own bikes was important for both groups, but 

especially for silver cyclists where over 40% would not have booked the holiday 

without this option. Interestingly there was also a significant proportion of both 
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groups who indicated that the availability of hire bikes was important, with 10% 

indicating they would have not booked without this service and a further 10% 

saying it made the holiday more attractive. 

Figure 4: Able to use own bike 

 
 

Whilst 40% of both groups indicated that the use of off-road routes was not an 

important factor in their choice of holiday, around a fifth would not have booked 

if these were not available and a further third indicated that it was a positive 

element in their choice. 

Figure 5: Off-road routes 
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Although the younger group are less likely to set aside full days within their 

holiday for other activities and sightseeing, Figure 6 clearly shows a preference 

in both groups for ‘time for sightseeing’ to be included around the day’s cycling.  

Figure 6: Time for sightseeing 

 

Other support services such as a breakdown service were generally viewed 

positively, around half of all respondents either indication it ‘made the holiday 

more attractive’ or was ‘good, but not critical’ for them. 

Both groups expressed a preference for good accommodation (Figure 7), this was 

stronger in the silver cyclist group, perhaps reflecting a higher average income 

and/or a preference for greater comfort. Also just under 15% of the silver cyclist 

group that indicated they ‘would not have booked without’ ‘rates for single 

people’. 
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Figure 7: Good accommodation 

 

The respondents were also asked what they would have done if the holiday they 

booked had not been available. The responses suggest that cycle tourists are 

relatively loyal to cycling with less than 8% suggesting they would switch to 

something else. Most indicated that they would have looked for a similar holiday 

at the same time, but in another area (64%), or tried to book the same holiday at 

another time (18%). Silver cyclists were a little more flexible in this with 24% 

prepared to book at another time compared to 14% of the younger group. The 

under 50s were also slightly more likely to have not taken a holiday (14%) 

compared to silver cyclists (7%). 

The respondents were also asked about the importance of a number of other 

motivating factors in choosing their holiday: Nature / Landscape, Fitness / 

Health, Joy / Pleasure of cycling, Relaxation / Leisure, Time with friends / 

relatives and Culture / Visiting attractions. Table 1 shows the median1, modal2 

for all respondents and silver cyclist median responses. 

 

                                       
1 The median is the middle value when all the responses are placed in order. 
2 The mode (modal) is the most frequent answer. 
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Table 1: Median, modal and silver cyclist median responses 

 Modal response Median 

response 

Silver cyclist median 

(%) 

Nature/Landscape Very important Very important Very important (64) 

Fitness/Health Important Important Important (26) 

Joy/Pleasure of cycling Very important Very important Very important (61) 

Relaxation/Leisure Very important Important Important (35) 

Time with 

friends/relatives 

Very important Important Important (35) 

Culture/Visiting 

attractions 

Fairly 

important/Important 

Important Important (28) 

 

‘Nature/Landscape’ and the ‘Joy/Pleasure of cycling’ were very important for all 

cyclists when booking their holiday, but especially for silver cyclists who ranked 

them higher on average. Silver cyclists also ranked ‘Fitness/Health’ higher than 

the under 55 group. For the other three factors the silver cyclists ranked them 

slightly lower than the under 55s, but only marginally. 

TELEPHONE INTERVIEWS 

The telephone interviews were conducted with people who had recently been on 

a cycling holiday.  Most of those people interviewed had booked their holiday 

independently and many had chosen and planned their route themselves. Some 

suggested that the choice and planning of routes was part of the experience or 

pleasure of a cy cling holiday. The level of previous experience of cycle touring 

and holiday planning appears to be important, in that it instils confidence in 

being able to research destinations and accommodation and make informed 

choices. It was suggested that the use of new forms of media, such as TripAdvisor 

and Booking.com, to see the feedback of previous visitors is increasingly 

important in informing these choices. There was a perception that independent 

booking offered a cheaper alternative to 'packaged' offers, dependent on the 

level of research undertaken: 



 

 ”I just find that it’s … cheaper to [book] yourself. You can tailor it to suit 

yourself. You can pick where you want to stay … When you have Booking.com 

and TripAdvisor, you can, if you’re willing to put the time into it … you can do 

quite a lot of research before you go.” 

Respondents also varied in terms of their level of independence in using services 

typically provided by packaged holidays. Whilst some people preferred to take 

their own bike, others were keen to hire at the other end. 

 ”Generally I would prefer it, if the whole experience of taking your bike 

with you was a bit easier. It’s not the easiest thing in the world, taking your bike 

on planes ... it’s not made simple, which is why we tend to hire, quite often … 

certainly for long weekends.” 

The main objection to travelling with their own bikes was the uncertainty of it 

being transported securely. 

 ”Your bike’s worth several thousand pounds and you’re putting it in the 

hands of baggage handlers”. 

However, taking your own bike could also be justified because of cost and the 

range of bikes on offer from hire outlets: 

 ”You would need somewhere that hires out decent bikes … and it has to 

be cheaper than the cost of taking your own bike.” 

There were variations between respondents in terms of whether they had chosen 

a destination because of the cycling culture there, or whether the destination was 

most important (and cycling was a secondary consideration). Travelling 

companions were significant in the sense that they affect this dynamic. One 

respondent suggested that:  

 ”It  … depends on who I’m going with. If I go with my wife … it’s more … 

having something else around the area. She does a bit of cycling, but it’s having 

more warm weather, beaches and things like that. Whereas, if I go with friends 

… it’s the big mountains. … What I want to do is pick the area that I want to go 



 

cycling in first, [whereas with my wife] I pick the area we want to go on holiday 

to and then go cycling” 

The experience of cycling with friends also reflected a sense of comradery, 

spending all day with somebody helps develop a shared aspiration. The length 

of a day’s cycle ride varied from short day rides of 30-50 kilometres, easily 

achievable for most people over the course of a day to ‘long days with friends’ 

which were upwards of 100-150 kilometres. Some people who only cycled short 

distances at most times of the year would use a cycle holiday as an opportunity 

to increase their distances and challenge themselves.   

”We were looking to do some longer distances, challenge ourselves 

distance-wise. There’s hills there if you want them. … so it was building up 

fitness, challenging ourselves” 

The level of cycling also varied in terms of how many days’ people cycled – in 

some cases it would be a long weekend with cycling every day and in others a 

week with some rest days. One respondent struggled with the distances and in 

particular had issues using the local transport in the area they visited. Lifting 

bikes up and down steps and onto trains proved to be a problem, and the 

amenability of public transport to cyclists was a key factor in choice of 

destination. 

 ”Because I was worried about my fitness … I have a bad back … I made 

sure we could get around most of the trips by train.” 

Although most of the interviewees had experience of several holidays where they 

cycled for some or all of their holiday, they did not see themselves as cycle 

tourists as such.  

”I’m a commuter cyclist. I enjoy cycling. I’ve not been on any long tours … 

I went round the Isle of Wight, I’ve done the canal from Bristol back to Reading, 

I took my bike to the Danube and did a few days along the Danube bike path last 

year. So I don’t know whether I would call myself a cycle tourist as such.” 



 

One person characterised himself as an ‘obsessive’ or ‘serious’ cyclists, but many 

did not. In terms of age, the sample available here was not large enough to make 

any generalisations   However, it does appear that cycling can be an activity 

enjoyed by an increasingly older market.   

 ”Several of our friends who are well into their eighties, late eighties, 

approaching ninety.  Veteran cycle club, they’re now using electrically assisted 

bikes. So they’re still doing the same miles, 20-25 miles.’ 

In terms of destination preferences, there was a split between choosing the same 

place or general region because of previous good experiences and wanting to try 

out and discover new places. A key area of discussion was the general conditions 

for cyclists at a destination. Respondents suggested that some areas were far 

more geared up for cyclists extending to the behaviour of motorists on the routes 

– in general these places had a high level of consideration for cyclists.   

 ”The thing that was good about Arran was that the traffic was really 

respectful. I try to organise if I’m going on a cycling holiday for it to be 

somewhere where it’s relatively traffic free because the traffic can be stressful. 

[The best part about Arran] was that the cars would give you a lot of space.” 

 ”We chose Lanzarote [because] the traffic are very used to cyclists. A lot of 

people go there all year round.” 

 ”If I was recommending anywhere to go cycling it would be quiet roads, 

wide verges.” 

 

 

 

 

 

 

 

 

 

 



 

4. Conclusions and Recommendations 

This evaluation had three key aims: 

 To identify to what extent ‘silver cyclists’ were already participating in 

cycling holidays. Either as the main activity or as one of a number of 

activities. 

 To ascertain both the current provision for silver cyclists, marketing, 

services, etc. and the perception of holiday providers, particularly cycle 

tour operators, of this market. 

 To understand to key choice factors and motivations in choosing a cycling 

holiday for the ‘silver’ tourist.  

The evidence presented in this report, both from the tour operators and the 

online survey, clearly shows that there is a small but well established silver cyclist 

market. Many who take cycling holidays every year and in some cases twice a 

year. In general, they are experienced cyclists who cycle regularly for leisure and 

often for everyday tasks, such as visiting local shops. However, there are only a 

small number who are taking up cycling for the first time or returning to cycling, 

which suggests that the market is largely being ‘renewed’ from younger 

generations of existing cyclists. 

The provision for the silver cyclist market is largely implicit, not directly being 

marketed to ‘older’ cyclists, but rather by the use of phrases such as ‘holidays 

for all ages’ and the availability of most if not all of their service requirements, 

luggage transfer, shorter itineraries, etcetera. This suggests that the market is 

currently being ‘reactive’ to customer needs, rather than proactive in trying to 

grow new markets. Although they will in the main be proactively trying to grow 

their share. 

Tour operators themselves are generally positive towards silver cyclists as they 

are loyal, not too demanding, pleasant to interact with, are less price sensitive 

and are more likely to holiday away from the peak season. Many operators feel it 

may be counter-productive to directly market this age group, as some may not 

like the perception that they are less able. There is likely to be an element of 



 

legitimacy in this observation, as ability, fitness and inclination are not 

necessarily age related factors. By offering a wide range of destinations, 

itineraries and services the operators appear, in general, to satisfy the current 

market. 

The ‘silver’ cycle tourists them seems to be relatively satisfied with the offers 

currently available, or as in many cases, are happy to plan and book the elements 

of the holiday themselves, accommodation, travel, sightseeing, etcetera. The 

survey responses suggest that if anything the silver cyclist is more independent 

than the under 55 group, with a greater preference, even when on a ‘package’, 

to be self-guided. Perhaps reflecting their less busy lives (silver cyclists are more 

likely to be working part-time or retired), which enable them to indulge in greater 

research of possible destinations, travel and accommodation options, etcetera, 

and that they are often ‘old hands’ at cycle touring. 

Silver cyclists are in general terms very similar to the under 55s group, which is 

not an unexpected finding as reaching the age of 55 is not a ‘cliff edge’ for 

preferences or ability. However, they do appear, on average, to reduce the 

distance they cycle each day, whilst at the same time stay longer at the 

destination and are therefore a more valuable tourist to local economies. Firstly, 

they generate more overnight stays, and secondly, with higher than average daily 

expenditure. As cycle tourists do not spend whilst cycling, silver cyclists’ 

tendency to spend less time ‘in the saddle’, increases their potential spending. 

Silver cyclists, see cycling as a great way to experience a destination and the 

‘social’ element is an important factor in their choice of activity and holiday. They, 

on average, travel in larger groups, which also has an important impact on their 

spending levels. Other studies have shown an exponential relationship between 

group size and spending. They are more likely to ‘mix-and-match’ activities, not 

cycling on every day. Some who are less frequent cyclists may want to combine 

cycling with other activities, especially as they are often staying at the destination 

for longer. 

However, as it is likely that silver cyclist groups are mixed ability and larger, there 

is potentially a wider variety of wants and needs between group members. The 



 

flexibility offered by most cycle tour operators is important, not only in terms of 

the optional elements such as luggage transfer and time for sightseeing, but also 

in the cycling element, such as distances between accommodation, lower 

gradients, the availability of ebikes. Although there appears to be little appetite 

for the last of these currently, perhaps reflecting the high level of cycling 

experience and regular cycling at home. 

The results of the survey also suggest that cycle tourists can be faithful to the 

activity. If their holiday had not been available around 70% of the respondents 

would have booked a holiday that included cycling, but not in the same area. A 

further 23% of silver cyclists would have booked the same holiday, but on 

alternative dates, which reflects a greater flexibility to book away from peak 

periods. This suggests that for silver cyclists, going cycling is the principle 

motivator in their holiday choice with 95% indicating they would be flexible on 

destination or dates to make this possible. 

The Silver Cyclist project set out to understand better would motivate the ‘silver 

tourist’ to participate in cycling whilst on holiday, either as a main activity or as 

one of a number of activities. This could then be used to support small and 

medium enterprises in the tourism industry to develop suitable package holidays 

and promote this market. 

The evidence gathered as part of the evaluation suggests that there is already an 

established that is at best only growing slowly. It was initially anticipated that the 

provision of ebikes, for example, would increase the appeal of cycling whilst on 

holiday, especially to those whose fitness, or perception of their fitness was a 

barrier to participation. However, the availability of ebikes was clearly shown not 

to be an important factor in the decision to book a cycling holiday. Other factors 

such as luggage transfer and off-road routes were also relatively unimportant. 

It would appear that on this evidence that the provision of suitable cycling holiday 

packages and the use of traditional marketing channels are not sufficient to grow 

this particular market. Importantly this approach does not appear to add cycling 

to the ‘choice set’ of the average tourist. A reasonable conclusion might be that 

those who perceive their fitness to be inadequate, exclude cycling when looking 



 

for a holiday and are therefore not exposed to cycle tourism marketing, even 

though this may be based on a misconception or a lack of awareness of the 

possibilities. 

Alternative approaches should be considered. For example, ‘articles’ in 

periodicals aimed at older age groups that illustrates the flexibility of a holiday 

that includes cycling; a mixture of activities, availability of ebikes, and other 

support services. It is important that the silver tourist perceives cycling as one of 

a number of activities available and is able to try cycling in a ‘safe’ environment 

(preferably on a greenway or other traffic-free route) and that safety equipment 

is made available. 

In conclusion, the responses to the survey suggest that most silver cycle tourists 

have realistic expectations of their cycling holiday, often borne of experience, 

and consequently they are generally satisfied with current offers and the level of 

service. 



 

Annex 1. Tour Operators’ Website Analysis 

 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Austria 
Austria 

Radreisen 

Austria, 

Germany, Italy, 

France, 

Switzerland, 

Spain, Hungary, 

Sweden, 

Netherlands, 

Belgium, 

Slovenia, Czech 

Republic, 

Romania, Croatia 

Group tours 

(guided), 

Individual, Star 

rides (flexible), 

self-guided, bike 

and boat, city 

tours, itinerary 

planning.   

‘More than 35 

years on the 

market Austria 

Radreisen is 

one of the 

most 

experienced 

cycle tour 

operator in 

Europe.’ 

Nothing on 

the main 

page, or 

elsewhere 

in evidence 

Luggage 

transfer, 

offers for 

early 

booking, 

rental bikes 

Handlebars, 

hands, no 

faces. 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Austria Euro Bike  

Ireland, England, 

Bulgaria, 

Romania, 

Austria, Belgium, 

Estonia, Slovenia 

Distance (linear), 

loop (circular 

with changing 

accommodation), 

centre (one 

accommodation 

base with daily 

rides), theme 

tours. 

Graded difficulty, 

family tours, 

bike and boat 

‘Cycling fun in 

Europe’ 

Nothing 

obvious 

Electric 

bikes,  

Main picture: 

Mixed, middle 

age, facing 

camera (with 

landscape 

behind) 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Austria 
EuroCycle 

Rad & Reisen 

Austria, Belgium, 

Croatia, Czech 

Republic, 

Germany, 

France, Greece, 

Hungary, 

Slovakia, Italy, 

Denmark, Spain, 

Bosnia, 

Netherlands, 

Poland, 

Lithuania, 

Romania, 

Turkey, 

Switzerland 

Home based, 

circular and bike 

and boat; 3 

levels of 

difficulty; e-

bikes 

‘We are one of 

Europe’s 

leading 

organised bike 

tour operators 

with an 

excellent 

variety of trips, 

reasonable 

prices, frequent 

departures and 

all round 

services.’ 

Nothing 

obvious.  

Individual 

and group 

tours 

Discounts at 

certain times 

of year, i.e. 

Easter.  Last 

minute 

discounts 

Smaller 

pictures, 

more 

landscapes, 

bicycles and 

wider age 

range 

(although still 

all adults) 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Bulgaria 
Cycle 

Bulgaria 

Bulgaria, 

Romania, 

Turkey, Croatia, 

Greece 

Cycling and 

Mountain biking.  

Also do walking 

holidays.   Also 

offer cruises and 

bike and boat 

tours.  No 

discernible 

grading system. 

‘For almost 200 

years, 

inventors have 

been fascinated 

with the 

possibilities of 

the bicycle. But 

despite the 

technological 

progress, bikes 

are still the 

most common 

and efficient 

form of 

personal 

transport in the 

world.’ 

Nothing 

obvious 

Only 

information 

is on the 

types of bike 

Female model 

on bike facing 

camera 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Czech 

Republic 

Ave Bicycle 

Tours 

Austria, Croatia, 

Czech Republic, 

Germany, Italy 

Guided group 

and self-guided 

tours, 

sightseeing, bike 

rental available. 

One-day option 

‘Biking makes 

the difference! 

Combine 

outdoor sports 

with a unique 

way of 

discovering the 

country, its 

nature, its 

charming 

medieval towns 

and castles.’ 

Nothing 

obvious 

Information 

not obvious 

A: Cyclists in 

hot country, 

on road, hard 

to pinpoint 

age: 40+ 

Czech 

Republic 

Biko 

Adventures 
Czech Republic 

Guided, self-

guided, range of 

abilities.  Rental 

and 

accommodation 

provided.  Also 

provides 

Mountain Bike 

tours, running, 

surfing,  

‘We are a small 

specialized 

company made 

of people who 

make a living 

doing what 

they love’ 

Nothing 

obvious 

Bike Rental, 

airport 

pickup 

B: Mountain 

biker, 

indeterminate 

age 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Czech 

Republic 
TopBicycle 

Czech Republic, 

Hungary, Poland, 

Slovakia, 

Germany, 

Austria 

Self-guided and 

guided, includes 

tandem tours.  

Rental bikes, 

‘Central Europe 

bicycle 

tours are a 

great choice!’ 

Nothing 

obvious 

Rental, drop 

off and 

collection 

Van with 

bikes on the 

top.  Group 

picture of 

Lycra-wearing 

cyclists 

Denmark 

Bike 

Denmark 

(part of 

Scantours, 

US company) 

Denmark and 

Sweden 

Circular with 

baggage 

transfer; guides 

or self-guided.  

Mix of difficulty 

on tours 

‘It is thus the 

perfect 

environment 

for comfortable 

& rewarding 

bike touring for 

families-young 

& old alike.’ 

At least 

mentioned, 

but no 

specific 

offers. 

Luggage 

transfer 

Mountain 

biking video, 

younger 

people, 

adventure 

tourists 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Denmark 
Dansk Cykel 

Safari 

EuroVelo routes. 

Locations: 

Denmark, 

Germany, 

Luxembourg, 

Spain, 

Netherlands, 

Malta, Italy, 

France, Greece, 

Cyprus 

Focuses 

primarily on 

'natural 

locations', such 

as National 

Parks.  Provides 

guided holidays, 

'Tour packs' 

(primarily 

information for 

people planning 

cycling holidays), 

and a means to 

book 

accommodation 

  

 

 

‘Denmark is 

the most 

interesting 

country for 

holiday cycling 

in Europe.’ 

Nothing 

obvious 

Rental of 

bikes and 

baggage 

transfer 

Bike and 

bottle.  

Serious-

looking 

cyclists 

30s/40s.  

Family with 

young child 

on bike.   



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

France 
Aquitaine 

Tours 
France 

 Cycle tours are 

part of a number 

of different 

activities, 

including 

walking.  Mainly 

sightseeing 

tours offered. 

‘To marvel: to 

be filled with a 

sentiment of 

admiration and 

surprise. 

Synonymous 

with wonder, 

for the wonder 

in your eyes 

and smile. Just 

the right time 

for a souvenir 

snapshot!’ 

Nothing 

obvious 

 Primarily a 

cruise 

company, and 

therefore 

mainly 

landscape 

imagery.  Bike 

in a distance 

on a 

mountain.  An 

older couple 

on bikes and 

two village 

scenes. 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

France 
Best of the 

Pyrenees 
France 

Aims to go off 

the beaten track 

on little used 

roads in the 

Pyrenees.  

Challenge 

element, with 

easier options 

provided.  

Guided and self-

guided. 

Flexibility and 

customisation 

‘Discover The 

French 

Pyrénées!’ 

Nothing 

obvious 

Guide, 

support, 

baggage 

transfer 

Mix of 

pictures, mix 

of ages.  

Bikes vary in 

prominence 

in each 

picture which 

include 

landscapes 

and activities. 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

France 
Blue Marble 

Travel  

Austria, Belgium, 

Denmark, 

France, Italy, 

Norway, 

Switzerland, 

Basque Country, 

Portugal 

Family friendly 

trips, charter 

trips, specially 

scheduled trips 

and self-guided 

trips.   Bike hire, 

baggage 

transfer.  Also 

provide train 

trips. 

‘Blue Marble 

Travel’s 

“Small 

Footprint” 

European Trips 

Unusual Trips 

by Bicycle and 

Train 

Since 1986’ 

Nothing 

obvious 

Holidays 

generally 

cheaper – 

economic 

option part 

of the ethos 

Series of 

moving 

images 

depicting 

landscapes 

and sights of 

the region.  

Some include 

cyclists, or 

other forms 

of transport.  

No age focus. 

France 
Cycling 

Classics 
France and Spain 

Guided and self-

guided.  Custom 

and fixed routes.  

Challenge events 

‘Col du Galibier 

once again 

showcases its 

tough ascent’ 

Nothing 

obvious 

Bike hire and 

maintenance 

 

Serious 

cyclists in the 

Pyrénées, 

landscape 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

France 

Cyclomundo 

Bicycle 

Travel 

France, Spain, 

Italy, Switzerland 

Guided and self-

guided.  Base / 

hub tours.  

Arrange 

challenge tours / 

races.  Custom 

service, option 

for initial 

arrangement 

through web 

interface.  Mix of 

difficulty levels. 

‘For bicycle 

riders, 

Cyclomundo is 

the one-stop 

travel centre 

when traveling 

to France, Italy, 

Spain, or 

Switzerland.’ 

Nothing 

obvious 

Bike rental, 

luggage 

transfer 

Landscapes, 

cycling, 

activities and 

culture.  

Range of ages 

including 

older age 

groups. 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

France 
Detours in 

France 

France, Italy, 

Spain 

Self-guided - 

seven set tours 

with information, 

equipment, 

accommodation 

provided and an 

option to custom 

design tours.  

Includes walking 

and sightseeing 

tours.  Range of 

lengths 

‘We are a small, 

personal, 

family-run 

company. We 

focus on 

quality tours, 

whatever your 

budget; we 

know that each 

traveller is 

unique and has 

different needs 

and  

interests for 

their holidays.’ 

Nothing 

obvious 

Rental, 

additional 

special 

events and 

visits 

Challenging 

routes and 

heavily 

equipped 

cyclists.  

Mountainous 

landscapes, 

with serious 

cyclists 

France 
Nice Cycle 

Tours 
France 

Regional tours of 

Nice.  Day tours 

‘Go where the 

tour bus can't, 

go further than 

the walking 

tours, 

experience 

more with less 

effort!’ 

Nothing 

obvious 

Discounts in 

other cities 

(apart from 

Nice, where 

the story is 

set).  Bike 

and 

equipment 

Mix of cycle 

tourists in 

terms of age 

and 

‘seriousness’ 

including 

young 

families and 

older people 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

France 

Provence 

Cycling 

Holidays 

France 

GPS self-guided 

tours.  2 broad 

types.  Balance 

between cycling 

and non-cycling 

activities 

distinguishes 

them.  

Equipment and 

support provided 

‘GPS self-

guided tours 

for all!’ 

Nothing 

obvious 

e-bikes, bike 

hire, repair 

and baggage 

transfer 

Mainly 

landscapes, 

wine and 

activities.  

One picture 

of a cyclist 

with arms in 

the air. 

France Velo Loco France and Spain 

Self-contained, 

self-guided and 

fully supported 

‘Specialists in 

cyclist support 

and bespoke 

cycling 

holidays’ 

Nothing 

obvious 

Bike hire, 

baggage 

transfer 

Tourists on 

bicycles, a 

range of ages.   



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Germany  
Alps 

Biketours 

Austria, 

Switzerland, 

Italy, and Spain, 

Slovenia 

Mostly mountain 

biking with some 

'comfort tours'.  

Caters for those 

people seeking 

'extreme' 

experiences.  

Guided tours, 

accommodation, 

baggage transfer 

‘For 26 years, 

we've been the 

professionals 

for Transalp 

tours by 

mountain bike 

or trekking 

(hybrid) bike!’ 

Nothing 

obvious 

e-bikes, bike 

hire 

French 

landscapes 

Germany  

German 

Cycling 

Tours 

Germany 

Leisurely' 

itineraries, 

sightseeing, 

baggage transfer 

and equipment.  

5 levels of 

difficulty: casual, 

fair-weather, 

holiday, leisure, 

sporty 

‘A successful 

cycling holiday 

benefits both: 

body and soul. 

Important 

condition: the 

organisation 

has to be 

perfect!’ 

Nothing 

obvious 

Early 

booking 

discount, 

luggage 

transfer, bike 

hire 

No 

photographs 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Germany  Pedalo 

Belgium, 

Denmark, 

Germany, 

France, 

Greenland, 

Holland, Ireland 

Many different 

tours for varying 

levels of 

experience.  

Cycle, bike and 

boat.  On road 

trips, all ages 

and difficulty, 

‘sportier’ trips 

‘Enjoy 

professionalism 

in every detail. 

We at PEDALO 

care prior to 

the whole of 

organization 

and during 

your bike tour.’ 

Nothing 

obvious 

Early 

booking 

discount, 

servicing 24 

hour and 

transfer 

Mountainous 

landscapes 

the focus with 

cyclists of a 

range of ages 

in pictures 

Germany  Velo Tours 

Germany, Italy, 

Spain, Austria, 

Switzerland 

Guided and self-

guided tours, 

flexible tours, 

bike and boat, 

centre tours 

‘Discover 

unlimited cycle 

pleasure in 

Germany and 

Europe.’ 

Nothing 

obvious 

Early 

booking 

discount, 

baggage 

transfer, 

group 

discount 

2 female 

cyclists, 50s-

60s 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Ireland 
Irish Cycle 

Tours 
Ireland 

Sightseeing and 

heritage tours of 

Ireland. Also 

provides walking 

holidays.  

Gradation of 

differing 

difficulties. 

‘Stunning 

scenery, 

majestic 

headlands, 

cascading 

waterfalls and 

fabulous 

beaches are 

just some of 

the gems 

awaiting you 

on a holiday 

with Irish Cycle 

Tours & Walks.’ 

Nothing 

obvious 

Luggage 

transfer, bike 

hire 

Female 

model, on 

bike, 

airbrushed.  

Smaller 

picture with 

two 

30somethings 

cycling. 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Ireland 

Iron Donkey 

Bicycle 

Touring  

Ireland, England, 

and Italy 

Independent 

(information only 

- unsupported), 

self - guided 

(minimal support 

- meet and greet 

and on-call 

support) and 

guided tours.   

‘At the Iron 

Donkey we 

believe that the 

bicycle is a 

great way – in 

many instances 

the best way – 

to explore your 

environment 

while on 

vacation.’ 

Nothing 

obvious 

Baggage 

transfer and 

bike rental, 

telephone 

support 

Landscapes 

only 

Italy 
Lake Como 

Cycling 
Italy 

Guided tours of 

region.  Easy or 

more 

challenging 

routes 

‘Cycling is a 

great way to 

explore the 

countryside 

around Lake 

Como.’ 

Nothing 

obvious 

Bike rental Casual 

cyclists from 

older age 

groups 
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OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Lithuania BaltiCycle 
Estonia, Latvia, 

and Lithuania. 

Bike rental, 

information and 

some guided 

and self-guided 

tours 

‘You will get a 

detailed 

personal 

introduction in 

the countries 

culture and the 

travel organiser 

is always 

available, but 

without a 

nervous tour 

guide you cycle 

on your own’ 

Nothing 

obvious 

Bike rental Cyclist rear-

view in front 

of landscape 

Netherlands Bike Dreams 
France, Spain, 

Italy, Greece 

Primarily aimed 

at adventure and 

challenge 

seekers.  

Baggage transfer 

and 

accommodation 

added.  Fixed 

itineraries 

 Nothing 

obvious 

Bike rental, 

luggage 

transfer 

Older cyclists 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Netherlands Eurosail 

Netherlands, 

Belgium, 

Germany, and 

France, 

Luxembourg 

Bike and Barges.  

Can book a 

whole barge or 

travel as 

individual / 

small group 

‘Bike & barge in 

Europe: Active 

and carefree’ 

Nothing 

obvious 

Group 

bookings, 

bike rental 

Only graphics 

Netherlands 

HAT Tours - 

Holland 

Aqua Tours 

Netherlands, 

Belgium, Croatia, 

Holland, and 

Italy 

Relaxing' cycle 

tours.  Guided, 

including barge 

accommodation.  

Self-guided city 

trips, bike and 

barge 

‘Our main 

objective is a 

direct and 

personal 

contact with all 

our customers’ 

Nothing 

obvious 

Baggage 

transfer 

Serious male 

cyclist in 

rocky 

mountain 

terrain 

Poland 

Destination 

Poland, Bird 

Service 

Poland, 

Lithuania, 

Slovakia, and 

Ukraine 

Cycling part of a 

range of activity 

holidays 

‘Hiking and 

cycling in 

Central 

Europe.’ 

Nothing 

obvious 

Cycle hire, 

events. 

Mainly boats 

and 

landmarks, 

some pictures 

of older cycle 

tourists 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Portugal  
A2Z 

Adventures 

Italy, France, 

Portugal, Turkey 

Guided, 

supported or 

self-guided.  

Different grades 

of difficulty and 

quality of 

accommodation.  

Mountain biking 

and walking 

tours also 

provided.   

‘A2Z 

Adventures 

inspires world 

travellers with 

unique 

experiences.’ 

Nothing 

obvious 

Cycle and 

equipment 

hire 

Barges the 

main focus 

Portugal  Bike Iberia 
Portugal and 

Spain 

Guided trails, 

short and longer 

trips, with 

themes.  

Mountain bike 

option. 

‘bikeiberia, 

established in 

1999, was the 

first local 

operator 

offering top 

biking services 

in Portugal & 

Spain to an 

international 

clientele’ 

Nothing 

obvious 

Support 

vehicle, 

baggage and 

repairs 

Mainly 

landscape 

focused with 

some older 

cyclists 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

USA 

Cycling 

through the 

Centuries 

Albania, Croatia, 

Spain, France, 

and Portugal 

A range of 

themes from 

'epic adventures' 

to 'active travel', 

guided, self-

guided and 

custom  

‘Private small 

group bicycle 

tours for world 

travellers since 

1986.’ 

Nothing 

obvious 

Support and 

repairs, 

baggage 

transfer, e-

bikes, all-

inclusive 

Landscapes, 

cyclists of a 

range of ages 

Spain 
Bravo Bike 

Spain Tours 

Spain and 

Switzerland, 

Austria, Belgium, 

Croatia, Czech 

Republic, France, 

Germany, 

Greece, Hungary, 

Italy, Scotland, 

Slovenia, 

Netherlands, 

Wales 

Day tours, week 

or more than 

one week.  

Guided and 

unguided 

‘The cycling 

experience in 

Spain since 

1999’ 

Nothing 

obvious 

Baggage 

transfer at 

additional 

cost, bike 

rental 

Cartoon 

drawing of a 

cyclist. 
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OTHER 
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AND OFFERS  

IMAGERY ON 
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Spain 
Creative 

Catalonia 
Spain 

Guided and non-

guided, 1 day 

tours or longer.  

Accommodation 

and activities 

included.  Also 

provides walking 

and mountain 

bike holidays. 

‘Create your 

own path’ 

Nothing 

obvious 

Bikes and 

equipment, 

GPS, repair 

on guided 

tour only. 

Architecture 

(main 

picture), 

some still and 

moving 

images of 

bikes in 

action 

USA 
Cycling 

Country 

Spain and 

Portugal, 

England, France 

Different 

grading, guided 

and self-guided, 

walks 

‘We Only Go 

Where There's 

Perfect 

Cycling 

Country’ 

Nothing 

obvious 

Maps, GPS, 

service, 

baggage 

transfer, e-

bikes 

Rotating 

imagery, 

landmarks, 

scenery, wine. 

Spain 
Girona Bike 

Tours 
Spain 

Day tours and 

longer.  

Accommodation 

provided.  

Guided and self-

guided.  Rental 

available, 

mountain bikes 

‘Anything to do 

with cycling in 

Girona, we can 

help!’ 

Nothing 

obvious 

Guides, 

transfers, 

support, 

GPS. 

Female cyclist 

observing 

scenery (30-

40 years old) 
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OPERATION 

COMPANY 

NAME 
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DESTINATION 
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TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

Spain 
Thomson 

Bike Tours 

Italy, France, and 

Spain 

Challenging 

cycle tours 

‘A challenging 

& fulfilling 

experience’ 

Nothing 

obvious 

Repair and 

bike hire 

Racing shots, 

food, 

landscapes, 

varied levels 

of 

seriousness 

and ability 

Switzerland 

Hans Rey 

Biking 

Vacations 

Italy, Austria, 

and Switzerland 

Guided by 

cycling expert 

Hans Rey.  

Graded tours.  

Rental service.  

Customised 

options and 

'specials' such as 

culinary 

activities and 

other 

recreational 

activities.  

Mountain biking 

‘Meet people, 

ride, have fun’ 

Nothing 

obvious  

No 

information 

Many small 

pictures, 

cyclists of 

indeterminate 

ages, bikes, 

location, 

equipment, 

information 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

UK 

Bents Cycling 

and Walking 

Tours 

Germany, 

Switzerland, 

Austria, 

Slovenia, Czech 

Republic 

Different grades 

of difficulty.  

Guided and 

unguided.  

Sightseeing and 

activities built 

into tours.  

Option to 

include non-

cycling days. 

‘Take to your 

bike, enjoy the 

feeling of 

freedom and 

experience 

European 

hospitality at 

its best...’ 

Nothing 

obvious 

Early 

booking 

discount, all 

booking 

taken care 

of, e-bikes 

Rotating 

images, 

landscapes, 

difficult 

looking 

climbs, lycra-

wearing 

cyclists – 

more serious 

looking 



 

COUNTRY OF 

OPERATION 

COMPANY 

NAME 

MAIN 

DESTINATION 

COUNTRIES 

TOURS OFFERED 

/ DESCRIPTION 

OF PRODUCT 

STRAPLINES OFFERS FOR 

SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

UK 

Bicycle Beano 

Cycling 

Holidays 

UK (Wales, 

England) 

Flexible 

itineraries, 

guided.  Culinary 

focus 

‘Bicycle Beano 

cycling 

holidays are a 

fine blend of 

delicious 

vegetarian 

cuisine, 

friendly 

groups, and 

brilliant cycling 

on the idyllic 

country lanes 

of Wales, the 

Welsh Borders 

and the South 

and West of 

England.’ 

Nothing 

obvious 

Early 

booking 

discount, 

repairs, 

baggage 

Mountain 

biking shots – 

indeterminate 

ages 
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OPERATION 
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DESTINATION 
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OF PRODUCT 
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SILVER 

CYCLISTS 

OTHER 

SERVICES 

AND OFFERS  

IMAGERY ON 

WEBSITE 

UK 

Chain Gang 

Cycle Tours 

Limited 

France and Italy, 

UK 

Sightseeing, 

gastronomic and 

heritage tours 

‘The Chain 

Gang 

specialises in 

bike tours in 

France, Italy 

and the UK.’ 

Nothing 

obvious 

No 

information 

Landscapes, 

small 

pictures, 

cycling 

families, no 

cycling-

specific 

clothing 

particularly 

UK 

CTC Cycling 

Holiday & 

Tours 

France, Italy, 

Spain, 

Netherlands, 

Belgium, non EU 

countries 

Tours for all 

abilities.  Off 

road, camping, 

self-guided and 

short breaks 

‘Where do you 

want to go?’ 

Nothing 

obvious 

No 

information 

Landscapes, 

Picture of 

older people 

on a break 

UK Cycle Breaks 

UK, France, 

Austria, 

Germany, Italy, 

Spain 

Self-guided, 

itineraries and 

accommodation 

provided.   

‘Gentle 

adventures, 

expertly 

organised’ 

Nothing on 

opening 

webpage, 

nothing 

elsewhere, 

other than 

search bar 

includes 

different 

grades 

Baggage 

transfer 

Bike hire 

Electric bikes 

Landmarks, 

older cyclists 

(c.50 yrs. old) 
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UK 
Cycle Tours 

UK 
UK, Croatia 

Guided tours, 

corporate away 

days, charity and 

challenge races 

No strapline Nothing 

obvious 

Mapping 

routes at an 

extra charge 

Small picture, 

landscapes, 

range of 

people, range 

of abilities 



 

UK Headwater 

Austria, Croatia, 

Cyprus, France, 

Italy. Portugal, 

Spain, 

Switzerland, UK 

other holidays, 

further afield 

than just Europe 

Flexible 

itineraries for 

different grades 

and experiences.  

Also provides 

walking holidays.   

Independent 

exploring 

Emphasis on 

visiting 

attractions 

Grading, maps 

and advice 

Emphasis on 

flying 

Also walking, 

birdwatching. 

‘The more 

relaxed active 

holiday’ 

Nothing 

specific on 

homepage 

or 

elsewhere. 

 

However, 

there is a 

rather 

unobvious 

marketing 

approach 

half way 

down the 

home page 

– a small 

box saying 

‘tune into 

Silver Travel 

Radio to 

find out 

why ‘active 

holidays’ 

are so 

popular 

Group 

discounts 

Service and 

support 

Loyalty 

scheme (-8% 

off next 

holiday) 

Electric bikes 

Multiple 

image 

rotation, 

mainly 

landscapes, 

buildings or 

bikes without 

people 

except: 

UK 
Saddle 

Skedaddle 

France, 

Netherlands, 

Guided and 

unguided.  

‘At Skedaddle 

we're 

Nothing 

obvious 

Bikes, 

repairs, 

Family with 

teenage kids 
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Germany, Italy, 

UK, Austria, 

Croatia, Iceland, 

Norway, 

Portugal, Spain, 

Turkey 

Equipment and 

support.  Range 

of abilities: 

Sightseeing, 

challenge and 

off road options 

passionate 

about 

pedalling!’ 

baggage 

transfer 

UK  
Cycling for 

Softies 
France 

Luxury tours.  

Tailored, with 

options to cycle 

only a short 

distance or not 

at all 

‘Our self-

guided cycling 

holidays in 

France aren’t 

about clocking 

up the miles, 

they're about 

the time in 

between’ 

Nothing 

obvious 

Equipment, 

baggage 

transfer, 

maintenance.  

Summer 

discounts, e-

bikes 

2 couples (?) 

in 40s / 50s 
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USA 

Breaking 

Away Cycle 

Tours 

Austria, 

Germany, Italy, 

Switzerland, 

Spain 

Range of 

difficulties, 

sightseeing and 

challenge.  

Equipment and 

accommodation 

provided 

‘Bicycle tours 

and cycling 

vacations to 

Europe and 

California 

Since 1985!’ 

Nothing 

obvious 

Seasonal 

discounts, 

non-rider 

discounts 

and 

returning 

rider 

discounts; 

rented bikes, 

baggage 

transfer, 

help with 

airports 

Female in 50s 

/ 60s, turned 

away 

USA CycleTours  

Netherlands, 

Belgium, France, 

Spain, Portugal, 

Greece, 

Germany, 

Austria, Hungary 

Barge tours or 

other 

accommodation.  

Sightseeing, 

rental and 

baggage transfer 

available 

‘More than 30 

years of 

experience’ 

  Male in 40s / 

50s 

 

Annex 2: Online Survey 



 

 

 

 
Please help us to understand more about why people choose cycling holidays and how they can be 

improved. 

 
The more information you provide, the better our understanding will be. The questionnaire should 

take no longer than 5-10 minutes. 

 
The survey is divided into two parts; about before and after your holiday. The first questions will 

direct you to the correct part of the survey. 

 
All responses will be anonymous. 

Thank you for your help! 

 
 
 

1. Have you taken your cycling holiday? 

 
Yes No 



 
 
 
 
 

2. Have you completed the first part of the survey? 

 
Yes No 



 

Your holiday 
 
 

 
3. Where are you going on holiday? 

 

Country 

 

Region 
 

Name of your holiday, e.g. 

Golden Ring Tour? 

 

 
4. How long is your holiday? 

 

How many days is your holiday in total? (including 

travel to and from your destination) 

 

How many days will you spend cycling? 

 
 

5. Will you be: 

 
staying in one place and cycling from here each day? 

 
following an itinerary and staying in a different place each night? 

cycling as part of a number of activities whilst on holiday? 

 

6. Will your rides be: 

 
guided? self-guided? part-guided? 

 
 

 

7. Have you been on a cycling holiday before? 

 
Yes No 

 

 

8. What was the most important reason for choosing this holiday? 



9. Which of the following influenced your decision to book this holiday? 
 

Without this I would 

not have booked the 

holiday 

Definitely made the 

holiday more 

attractive 

 
 

Good, 

but not critical 

I wasn’t aware of 

this, but it would 

have been welcome Not important to me 

 

Electric bikes                                                                                                                                      
 

 

Guided tour                                                                                                                                      
 

 

Able to use own bike                                                                                                                                      
 

 

Provision of hire bikes                                                                                                                                      
 

 

Good accommodation                                                                                                                                      
 

 

Rates for single people                                                                                                                                      
 

 

If 'other' please specify 
 

 

 
10. What are you most looking forward to on the holiday? 

 

 

 
11. What are you least looking forward to on the holiday? 

 

 

 
12. If this holiday had not been available, what would you have done? 

 
   Found a similar holiday, at this time, in another area 

   Tried to book this holiday at another time 

   Tried to find a holiday at this time in the same area, but not cycling 

   Not taken a holiday 

Comments 
 

 

Other 

Time for sightseeing 

Off-road routes 

Bike breakdown service 

Self-guided tour 

Travelling in a group 

Luggage transfer 



 

Travelling to your holiday 
 
 

 
13. How will you travel to your holiday destination? 

Tick all that apply 
 

Car 

 
High speed rail 

Local rail 

Tram 

Bus 

Coach 

Plane 

Sea ferry 

Inland ferry 

Cycle 

Walk 

Other 

If 'other' please specify 

 
 
 
 

14. How will you travel back from your holiday destination? 

Tick all that apply 
 

Car 

 
High speed rail 

Local rail 

Tram 

Bus 

Coach 

Plane 

Sea ferry 

Inland ferry 

Cycle 

Walk 

Other 

If 'other' please specify 

 
 
 
 

15. Are you travelling: 

Tick all that apply 
 

solo? 

 
with a partner or spouse? 

with other relation(s)? 

with friend(s)? 

as part of a group? 

 

16. In total, how many people are travelling with you? 



 

Active holidays 
 
 

 
17. During the last five years, have any of your holidays involved the following? 

 
Cycling 

 
Walking and hiking 

Horseriding 

Swimming, scuba diving or snorkelling 

 
Winter sports such as snow-skiing or snowboarding 

Sailing, canoeing or water-skiing 

Climbing, mountaineering or potholing 

Handgliding or paragliding 

Other 

 

If 'other' please specify 

 
 
 
 

18. How important were the following when you chose this holiday? 
 

Not important Slightly important Fairly important Important Very important 
 

Nature / Landscape 

Fitness / Health 

Joy / Pleasure in cycling 

 
Relaxation / Leisure 

 
Time with friends or 

relatives 

 

Culture / Visiting 

attractions 

 
Please use this space to provide further information 



 

About you 
 
 

 
19. Are you: 

 
new to cycling? 

 
starting to cycle again? 

an occasional cyclist? 

an experienced, occasional cyclist? 

an experienced, regular cyclist? 

only a cyclist whilst on holiday? 

 

20. Are you: 

 
male? female? 

 
 

 

21. Which age group do you belong to? 
 

Under 50 

 
50-54 

 
55-59 

60-64 

 
65-69 

 
70-74 

75-79 

 
80 and over 

 

 

22. Are you: 

Tick all that apply 
 

working full-time? 

working part-time? 

retired? 

studying? 

other? 

If 'other' please specify 

 
 
 
 

23. Which country do you live in? 



 

Before and after survey 
 
 
 

We want to match your answers before and after the holiday, so please give us your name or 

nickname. This will be deleted once we have linked both sets of answers. 

 
If you are interested in finding out more about the project visit the webpage: http://silvercyclists.eu/ 

(Copy and paste the URL into your browser) 

 
Thank you for your help and we wish you a very happy holiday! 

 

 

24. Name 
 
 
 

 
25. Are you happy that all the information is correct? 

 
Yes, finish the survey 

 
No, I want to make changes 

http://silvercyclists.eu/


 

Your holiday 
 
 

 
26. Where did you go on holiday? 

 

Country 

 

Region 
 

Name of your holiday, e.g. 

Golden Ring Tour? 

 

 
27. How long was your holiday? 

 

How many days was your holiday in total? (including 

travel to and from your destination) 

 

How many days did you spend cycling? 

 
 

28. Were you: 

 
staying in one place and cycling from there each day? 

 
following an itinerary and staying in a different place each night? 

cycling as part of a number of activities whilst on holiday? 

 

29. Were your rides: 

 
guided? self-guided? part-guided? 

 
 

 

30. Had you been on a cycling holiday before? 

 
Yes No 

 

 

31. What was the most important reason for choosing this holiday? 



32. Which of the following influenced your decision to book this holiday? 
 

Without this I would 

not have booked the 

holiday 

Definitely made the 

holiday more 

attractive 

 
 

Good, 

but not critical 

I wasn’t aware of 

this, but it would 

have been welcome Not important to me 

 

Electric bikes                                                                                                                                      
 

 

Guided tour                                                                                                                                      
 

 

Able to use own bike                                                                                                                                      
 

 

Provision of hire bikes                                                                                                                                      
 

 

Good accommodation                                                                                                                                      
 

 

Rates for single people                                                                                                                                      
 

 

If 'other' please specify 
 

 

 
33. What were you most looking forward to on the holiday, before travelling? 

 

 

 
34. What were you least looking forward to on the holiday, before travelling? 

 

 

 
35. If this holiday had not been available, what would you have done? 

 
   Found a similar holiday, at this time, in another area 

   Tried to book this holiday at another time 

   Tried to find a holiday at this time in the same area, but not cycling 

   Not taken a holiday 

Comments 
 

 

Other 

Time for sightseeing 

Off-road routes 

Bike breakdown service 

Self-guided tour 

Travelling in a group 

Luggage transfer 



 

Travelling to your holiday 
 
 

 
36. How did you travel to your holiday destination? 

Tick all that apply 
 

Car 

 
High speed rail 

Local rail 

Tram 

Bus 

Coach 

Plane 

Sea ferry 

Inland ferry 

Cycle 

Walk 

Other 

If 'other' please specify 

 
 
 
 

37. How did you travel back from your holiday destination? 

Tick all that apply 
 

Car 

 
High speed rail 

Local rail 

Tram 

Bus 

Coach 

Plane 

Sea ferry 

Inland ferry 

Cycle 

Walk 

Other 

If 'other' please specify 

 
 
 
 

38. Did you travel: 

Tick all that apply 
 

solo? 

 
with a partner or spouse? 

with other relation(s)? 

with friend(s)? 

as part of a group? 

 

39. In total, how many people did you travel with? 



 

Active holidays 
 
 

 
40. During the last five years, have any of your holidays involved the following? 

 
Cycling 

 
Walking and hiking 

Horseriding 

Swimming, scuba diving or snorkelling 

 
Winter sports such as snow-skiing or snowboarding 

Sailing, canoeing or water-skiing 

Climbing, mountaineering or potholing 

Handgliding or paragliding 

Other 

 

If 'other' please specify 

 
 
 
 

41. How important were the following when you chose this holiday? 
 

Not important Slightly important Fairly important Important Very important 
 

Nature / Landscape 

Fitness / Health 

Joy / Pleasure in cycling 

 
Relaxation / Leisure 

 
Time with friends or 

relatives 

 

Culture / Visiting 

attractions 

 
Please use this space to provide further information 



 

About you 
 
 

 
42. Are you: 

 
new to cycling? 

 
starting to cycle again? 

an occasional cyclist? 

an experienced, occasional cyclist? 

an experienced, regular cyclist? 

only a cyclist whilst on holiday? 

 

43. Are you: 

 
male? female? 

 
 

 

44. Which age group do you belong to? 
 

Under 50 

 
50-54 

 
55-59 

60-64 

 
65-69 

 
70-74 

75-79 

 
80 and over 

 

 

45. Are you: 

Tick all that apply 
 

working full-time? 

working part-time? 

retired? 

studying? 

other? 

If 'other' please specify 

 
 
 
 

46. Which country do you live in? 



 

Your opinions of the holiday 
 
 

 
47. What did you enjoy most about the holiday? 

 
 
 
 
 
 
 
 
 
 
 
 

 
48. What did you enjoy least about the holiday? 

 
 
 
 
 
 
 
 
 
 
 
 

 
49. How could the holiday be improved? 



50. What kind of marketing or services would attract more people like you to go on a cycling holiday? 



 

Returning respondents 
 
 
 

If you have already completed the first part of the survey on a previous occasion, you will 

remember that we asked for a name or nickname so that we could compare your responses before 

and after your holiday. Please can you provide this again here so that we can match the responses. 

 
 
 

 
This will be deleted once we have linked both sets of answers. 

 
 
 

 
If you have completed both parts together please ignore this question. 

 
 
 
 

51. Please give your name: 
 
 
 

 
Thank you for completing the survey. We hope you had a good time and will come back soon! 



 
 
 
 
 

If you are sure that you have completed everything, please click 'done'. If you are interested in finding out more about the project visit 

the webpage: http://silvercyclists.eu/ (Copy and paste the URL into your browser) 
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