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MOOCs at the University of Strathclyde

2014 - Introduction to 
Forensic Science

2014 - Understanding 
Modern Business & 
Organisations

2015 - Caring for 
Vulnerable Children

2016 - Genealogy: 
Researching Your 
Family Tree

2017 - Understanding 
Information & 
Technology Today

2017 - Getting Care Right for All 
Children: Implementing the UN 
Guidelines for the Alternative 
Care of Children

2017 - Understanding Violence 
Against Women: Myths & 
Realities



Social media and MOOCs

We have utilised social media with all our MOOCs in various ways 
throughout the years:

Before: Mainly to promote our courses for enrolment before they begin via:
• Twitter

• Facebook

• LinkedIn

During: To encourage discussion on social media platforms, promote course 
events



Three aims for social media activity

1. To raise awareness and encourage discussion – get people 
talking about our course on social media before it’s even started.

2. To motivate and connect new learners – encourage our 
learners to find and support each other on their social networks.

3. To demonstrate value to a wider audience – share expertise, 
topical commentary and news stories in relation to the course 
subject, which is of value to both our existing learners and 
potential future learners.



Course hashtags

FutureLearn advise that each course should adopt a Twitter hashtag.

• Think about the hashtag once the course title has been agreed. 

• Contact your FutureLearn Partnership Manager if you need help and possibly to 
involve their marketing team. 

FutureLearn’s standard is to use ‘FL’ at the start to help make the hashtag unique, 
to keep it distinct when being discussed alongside other courses that you and 
others may be running, and for consistency with other partners and courses on 
the platform.



Course hashtags

A good course hashtag should be:
• As short as possible

• Self-explanatory

• Easy to spell and easy to say (imagine having to say it on the radio – how easy would it be for listeners to 
remember?)

• Unique

For example: #FLhamlet, #FLrichardIII, #Flsustain

• However, with longer or more complex course titles and subjects, there will often need to 
be some compromise to find a hashtag that works.

• You should always search to see if anyone is using that hashtag for something else before 
using it yourself – you don’t want any nasty surprises!

• The hashtag can be added to your course page, where it will be displayed in its own section. 
Remember to use it when talking about your course on social media and in course notices.













Google Hangouts/Live Stream Events

• A Google Hangout/Live Stream is a type of video live stream delivered via YouTube Live.

• A live video stream is a great tool for bringing your course to life, and to create a sense of 
occasion.

• It can be rich but self-contained way for learners to communicate with you in real-time, 
and an opportunity to make best use of the short amount of time you might be able to get 
with a special guest who isn’t normally available throughout the course.

• For the learners who can participate (either on camera or by sending 
messages/Tweets/YouTube chat) it’s a chance to ‘meet’ the educators and other learners, 
who may be in very different locations and cultures around the world. Even for those who 
can’t take part at the time, it can be a rewarding experience and strengthen the sense of 
community.

















Social media and MOOCs

• Facebook groups
• Introduction to Forensic Science

• Understanding Modern Business and Organisations

• Created and run by the MOOC participants





Promoting Courses

• FutureLearn email campaigns and advertising

• University social media channels

• Departmental social media channels

• Media coverage

• Academic networks

• Lead educators’ professional networks

• Twitter account for each course
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